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This user guide is intended to be used by 
civil society and community-based groups. 

Readers are free to download and reproduce any of our 
user guides. We would request that due 
acknowledgement to AmplifyChange is made where 
reproduced.

This User Guide was prepared by Alexandra Hall, Communications Manager for AmplifyChange.
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If you are planning to use photography 
or video for promotional purposes, we 
hope you will find this advice useful.  
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PHOTOGRAPHY TIPS
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We have put together a few tips that we hope will help you to produce 
beautiful, strong imagery of your project.

• You do not need to hire a professional photographer to get good 
photos of your project, staff or beneficiaries

• Smartphones and basic cameras produce excellent photography

PHOTOGRAPHY TIPS
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IMAGERY

• Aim to capture natural, un-posed images

• Aim to convey hope and happiness

• Aim to convey hope and happiness

• Aim to inspire with clear messages

• Aim to tell a story

• Aim to capture action
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Try to keep light (whether it is the sun, a lamp or light
from a window) behind the person taking the photo or
video, not behind the subject.
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`Be wary of having light to the side of the subject too, as 

that can make a photo or video over-exposed.
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Action photos are always effective as they tell a story. By ‘action’ we 
don’t mean all photos have to contain lots of movement, but think 
about taking photos of your project in progress, to successfully convey 
the work of your organisation. 

See some examples of ‘action’ photos here. 

PHOTOGRAPHY TIPS: CONTENT

Dandelion Africa Sujag Sansar Organization
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• Photos taken in landscape format are best for the AmplifyChange
website and templates, but you may find that you need photographs
in portrait also

• We can still use portrait photography but it is likely we will need to
crop down the photo to be able to use it online
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PHOTOGRAPHY TIPS: FORMAT

Example of  an AmplifyChange newsfeed template



VIDEO TIPS
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Videos are an excellent way to document your project and bring it to 
life; whether you are filming beneficiaries talking about their 
experiences, your organisation’s staff describing your project, or just 
general project activities. 

As with photography, you don’t need to employ a professional to film 
a good video – smartphones have excellent video quality and enable 
you to take videos when you are out and about! 

VIDEO TIPS

Video from India HIV/AIDS Alliance
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Please refer to the photography tips provided earlier in this chapter 
for taking a video on your smartphone.

VIDEO TIPS: FORMAT

There are a few extra tips to consider:
• As with photographs, videos are best 

taken in landscape format, this is so 
that the video fit most online 
templates and uses the space 
effectively (as shown right)
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If your video involves an interview with a subject, there are a few 
things to consider:

• Interviewees who are standing up will always speak in a more 
engaging way and with more energy than people sitting down

• Always consider what is in the background of your video – if you 
are able to show some context and interest in the background, it 
will make a more interesting video than one filmed in front of a 
plain wall or in an office

VIDEO TIPS: 
SUBJECT AND BACKGROUND
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VIDEO TIPS: SOUND

• If you are filming on a smartphone, make sure that the
voice of the person being filmed is clear

• Please do not put music over the video whilst people are
talking, as it makes their voices hard to hear
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• When filming inside the subject should be no more than 2 metres
away from the phone

• When filming outside the subject should be no more than 1.5
metres away from the phone

VIDEO TIPS: DISTANCES

1.5 metres 
maximum

2 metres 
maximum
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RULES AND 
PERMISSIONS FOR 
PHOTOS AND 
VIDEOS
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• It is an organisation’s responsibility to ensure that the correct
permissions (from a parent or guardian) have been obtained before
photos or videos of children under 16 are shared to a wider
audience

• An organisation should make sure that electronic files containing 
children are securely filed in a protected folder with restricted 
access

RULES AND PERMISSIONS FOR 
PHOTOS AND VIDEOS
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• Images should not be stored on unencrypted portable equipment 
such as laptops, memory sticks and mobile phones

• Avoid using any personal equipment to take photos and recordings 
of children and use only cameras or devices belonging to the 
organisation

RULES AND PERMISSIONS 
FOR PHOTOS AND VIDEOS
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THANK YOU
www.amplifychange.org
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